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Overview  The Higher Education Programme in Advertising Graphics 
trains students to develop graphic communication projects 
across multiple design fields including branding, poster 
design, editorial design, advertising, signage, packaging 
and illustration. Students learn to conceptualize, design and 
produce visual communication systems adapted to 
professional and cultural contexts. 

The programme combines conceptual thinking, visual 
communication, typography and graphic production through 
project-based learning and studio practice. 
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Professional 
Profile 
 

 Graduates are qualified to: 

●​ Design and manage advertising and graphic communication projects 
●​ Develop branding and corporate identity systems 
●​ Create editorial, packaging and promotional design solutions 
●​ Apply typographic, photographic and graphic resources to communication 

strategies 
●​ Prepare professional artwork and production files 
●​ Collaborate in art direction and creative direction processes 
●​ Supervise graphic production workflows and quality control 

 

Duration and Total 
ECTS 

 2 academic years / 120 ECTS 

Teaching 
Language 

 Catalan / Spanish 
Possibility of tutoring and project supervision in English 

Recommended 
Mobility Period 

 Fall semester 
Spring semester 
Full academic year possible 
Mobility is recommended mainly for students with previous experience in 
photography, audiovisual media or visual communication studies.  
Due to timetable overlaps, students are recommended to select courses within the 
same study year (first year or second year).  
 

Methodology  Project-based learning​
Collaborative work​
Studio practice​
Portfolio-oriented development. 

Technical and 
Software 
Approach 

 

 Students work with: 

●​ Adobe Creative Suite 
●​ Editorial and publication design 
●​ Typography and lettering 
●​ Branding and identity systems 
●​ Packaging and advertising design 
●​ Graphic production workflows 
●​ Audiovisual communication 
●​ Experimental graphic methodologies 
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Year Courses ECTS Brief description 

 

Computer Media 6 Bitmap and vector image treatment, digital tools and 
software related to graphic production.  

Training and Labour Orientation 1 2 Introduction to occupational health, environmental 
protection and professional contexts. 

History of Advertising Image  6 Historical and contemporary perspectives on 
advertising image and visual culture.  

Advertising Graphics Projects 1  11 Introduction to advertising design projects, 
methodologies and graphic techniques.  

Fundamentals of Representation 
and Visual Expression  

6 Visual composition, colour, space and expressive 
resources applied to graphic communication.  

Image Theory  4 Visual discourse, image construction and 
communication theory.  

Photography  6 Photographic language, digital image treatment and 
photo-design processes.  

Typography 1  8 Typographic principles, character design and 
foundations of typography in graphic communication.  

Fundamentals of Graphic Design  7 Graphic design methodologies, visual communication 
and semiotic approaches to design.  

 

Training and Labour Orientation 2 4 Legal framework, entrepreneurship and professional 
integration in the creative industries. 

Advertising Graphics Projects 2  11 Development, execution and presentation of advanced 
advertising and graphic design projects.  

Integrated Project  10 Development of a final graphic communication project 
integrating conceptual, technical and production skills. 

Professional Project Management  12 Production planning, management and professional 
workflows in graphic communication projects.  

Typography 2  4 Advanced typography, typographic systems and 
alphabet design.  

Audiovisual Language and 
Technology  

8 Audiovisual communication, editing, post-production 
and audiovisual design strategies.  

Advertising and Marketing Theory  6 Marketing strategies, advertising communication and 
graphic advertising methodologies.  

Internship / Practical Training 12 Professional placement in companies, studios or 
workshops. 

 
 



 

 
 


